DLR

German Aerospace
Center
in the Helmholtz
Association

Institute of
Transport Research

Contact:
Verena Franken
Barbara Lenz

2nd International Symposium
Networks For Mobility

Sept. 29 — Oct. 1, 2004
Stuttgart, Germany

DLR - IVF
RutherfordstraBe 2
12489 Berlin, Germany
Tel: +49 (30) 67055-149
Fax: +49 (30) 67055-202
E-Mail:
Verena.Franken@diIr.de
Barbara.Lenz@dIr.de

Acceptance of e-information in transport
as a pre-condition for successful intermodality

E-information is supposed to allow major changes in individual travel behaviour. The thesis is: The more individuals have diverse
and high quality information at their disposal the more they are ready to diversify their travel behaviour towards intermodality.
Behavioural changes could contribute substantially to improve the effectiveness of the transport system.
However, empirical evidence on the relation between E-information and individual travel behaviour is very limited. This is why the
DLR-Institute of Transport Research has carried out a survey on the acceptance and use of travel information with particular focus
on “E-information” which is information available via internet and mobile phone:

survey period:  May/June 2004
sample:
method:

The first general finding (figure 1) uncovers a large
divergence between the knowledge about travel
information and its use. This is even true for information
transmitted via the radio as a quite conventional
information channel, but it is particularly evident for
information available by internet and mobile phone:
While still about two thirds of those being familiar with
radio travel information effectively use it, the share of
effective users is only 7,9% for internet travel
information and 1,8% for mobile phone travel
information

The use of travel information is clearly dependent from
the purpose of the trip (figure 2). While it is not very
surprising that travel information is mostly requested for
holiday trips, its use is pretty noteworthy for purposes
like business trips and trips between home and place of
work or education. It can be supposed that here the
options for multimodality are relatively high. This
assumption is supported by the above average use of
public transport among E-information users (figure 3).
While the use of public transport (local public transport
and railway) in the overall sample reaches only 16,4%
and 9,8% for travel to place of work or education and
business trips, it goes up to 21,9% and 29,2% for E-
information users.

However, although multimodality seems to be more
typical for E-information users some doubts remain if
multimodality is really the result of the use of E-
information or if already existing multimodality leads to a
more frequent use of E-information. This problem will
need further discussion and in-depth research. By the
findings of the DLR survey we come to the preliminary
result that E-information users do not have either the
wish not the expectation that the use of E-information
will change their travel behaviour (items 1, 7, 9). Instead
the aim of using E-information for travel via internet or
mobile phone consists especially in improving the
comfort and speed of travel (items 2,3). So: It is not any
behavioural change in which E-information users are
interested but an improvement of the existing travel
process.
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Frequency of use of transport information related to purpose of trip
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Transport mode related to purpose of trip (e-information user)
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